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You cannot not communicate. Type is everywhere

Paul Watzlawick (1922~ )
isauthor of Pragmatics of
Human Communication, a
hook about the influence of
media on people’s behavior.
“You cannot not communicate”
is known as Watzlawick’s First
Axiom of Communication.




Have you ever been to Japan? A friend who
went there recently reported that he had never
felt so lost in his life, Why? Because he could
not read anything: not road signs, not price
tags, notinstructions of any kind. It made
him feel stupid, he said. It also made him
realize how much we all depend on written
communication.

Picture yourself in a world without type.
True, you could do without some of the ubig-
uitous advertising messages, but you wouldn’t
even know what the packages on your breakfast
table contained.

Works in most Sure enough, there are pictures on

languages, avoiding _ i
tasteless mistakes: them Erazllly COWSOIL 8 paper carton
§ for Saltand suggest that milk is inside, and cereal

g forPepper. packaging has appetizing images to
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Try to find your way around
without type and you'll be as
lost as most of us would be in
Japan, where there is plenty of
type to read, butonly for those
who have learned to read the
right sort of characters.

You've hardly got your
eyes open when you
have to digest your
first bite of type. How
else would you know
how much calcium fits
on your spoon?
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Breakfast for some people wouldn’t be the Finti R G ot

same without the morning paper. And here it ﬁ#gﬁ Elj b B

. TiMH isagain: inevitable type. Most people call it T = %2 4
% : _ >
270 Do Jones & Compamy. | £ ' “print” and don’t pay too much attention to {1 %’\J J=£ B in /i

typographic subtleties. You’ve probably never - -
compared the small text typefaces in different alolBo=AaT j: ==

: y newspapers, but you do know that some news- . o /

f : : papers are easier to read than others. It might w 6
g R be because they have larger type, better ol e

u r t e l' L : pictures, and lots of headings to guide you ‘ WLS-\-! 99 "‘""‘3 )

o : through the stories. Regardless, all these R 1] }?)d:@[]‘[] &;:ﬂ @Q’}) Sjes
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differences are conveyed by type. In fact, a

Type says much newspaper getsits look, its person- What appears frightfully com-
more about a news- : plex and incomprehensible to
paper than just the allty, frorfl the prefaces usedand people who can only read the
wordsitspells. the ways in which they are arranged Latin alphabet brings news
. . to the majority of the world’s
. on the page. We easily recognize our Fopilstian. Chifteséand Arabilé
favorite newspapers on the newsstand, even are spoken by more than half

if we only see the edge of a page, just as we aF e people o Tk planich

recognize our friends by seeing only their
hands or their hair. And just as people look

r O (1Y ..
different across the world, so do the news- ddaeadaoe0o¢ Bii
papers in different countries. What looks Some of the accents, special
totally unacceptable to a North American slgns, andcharacters seen

A inlanguages otherthan
reader will please the French reader at break- English, giving each language

fast, while an Italian might find a German s uniqueappearance.
daily paper too monotonous.

Of course, it’s not only type or layout
that distinguishes newspapers, itis also the
combination of words. Some languages have
lots of accents, like French; some have very
long words, like Dutch or Finnish; and some
use extremely short ones, as in a British tab-
loid. Notevery typeface is suited for every
language, which also explains why certain
type styles are popular in certain countries
but not necessarily anywhere else.
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This brings us back to type and newspapers.
What might look quite obvious and normal to
you when you read your daily paper is the result
of careful planning and applied craft. Even
newspapers with pages that look messy are laid
out following complex grids and strict hier-
archies.

The artistry comes in offering the informa-
tion in such a way that the reader doesn’t get
sidetracked into thinking about the fact that
someone had to carefully prepare every line,
paragraph, and column into structured pages.

Design —in this case at least — has to be invisible.

Typefaces used for these hardworking tasks

The Guardian,one  are therefore by definition “invisible.”

of Britain’sleading T} oy have to look so normal that
newspapers, is . ) \ .
designedtoagrid.  you don’t even notice you're reading

them. And this is exactly why design-
ing type is such an obscure profession; who
thinks about people who produce invisible
things? Nevertheless, every walk of life is de-
fined by, expressed with and, indeed dependent
on type and typography.

More and more
people read the
news not on paper,
buton TV screens or
computer monitors.
Type and layout
have to be recon-
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Justas the newspaperon
the opposite page is laid out
according to an underlying
structure of some intricacy,
this book is designed within
its own constraints.

The pageis divided into equal
parts, each of which has the
same proportion as the whole
page,i.e., 2:3.The pageis made
up of 144 rectangles, each one
measuring 12 by 18 millimeters,
12 rectanglesacrossand 12
down. This makes the page

144 by 216 millimeters, or
roughly 5?%: by 8 /2 inches.

The columns are multiples of
the 12-millimeter unit. Because
there has to be some distance
between columns, 3 mm (or
more for wider columns) have
to be subtracted from these
multiples of 12 to arrive at the
proper column width.

The distance between lines of
type (still archaically referred
to as leading - rhymes with
heading) is measured in multi-
ples of 1.5 mm. All typographic
elements are positioned on this
baseline grid of 1.5 mm, which
isfine enough to be all butin-
visible to the reader, but which
helps layout and production.
The discipline offered by this
kind of fine grid gives the same
_ sortof coherence toa page as
_ bricks dotoabuilding.They are
_ small enough to allow for all

_ styles of architecture, while

_ serving as the common denom-
inator for all other proportions.
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If you think that the choice of a typeface

JEDEM
DAS SEINE

is something of little importance because

nobody would know the difference anyway,
you'll be surprised to hear that experts spend SUUM C UIQ UE
an enormous amount of time and effort
perfecting details that are unseen by the Chacun a son gOﬁt

untrained eye.

Itisa bit like having been to a concert, RSy sayin Englanti “Diiferent

thoroughly enjoying it, then reading in the strokes for different folks.”

baie aes aleo ades oo gabo o
S T e T e T e S e e )
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CHATEAUCDE POENT S1TLLE

g design: paper the next morning that the con-
0 . -

how often do we ductor had been incompetent, the
buy the typographic
promise without - -
knowing much of music not worth performingin the
about the product?
Stereotypes abound
—some colorssug-  out, some experts were unhappy with
gest certain foods,

particular typefaces )
suggestdifferent  dards and expectations were different
flavors and quali-

The kinds of food and drink known
orchestra out of tune, and the piece tomankind are almost limitless.
Nosingle person could be expected
. ) to know them all. One guide

first place.While you had a great night through this maze of taste and
nourishment, of sustenance as well
) as gluttony, is offered by the labels
the performance because their stan- on products; as long as they are
packaged in containers that can
carry information. Without typo-

: . than yours. graphy we wouldn’t know which
ties.Without these / )
AR s unwritten rules The same thing happens when you ;‘::;a‘:v?imh\:;:'wmt shaen
£ 3 ’. ) . = el . & .
Rl e Cotes du Clone kw:nmo\:LdantEuhu have a glass of wine. While you might be
2 S ° or order. ' serfectly happy with whatever you're Stmall wowdexthat type sefond
\ ‘\ ] : o Periectly Bapp) 5 YRR packages is often hand lettered,
&) ! )e v ' a drinking, someone at the table will make a face because standard typefaces don't
» ' and go on atlength about why this particular z:‘::natr‘r’:;’e:f’:Li:::::;e;::r:'i’ses.
o

i CRAND MALAISE bottle is too warm, how that year wasn’t very Hand lettering these days some-
3 times means using software pro-
grams, such as Adobe lllustrator,

2 = L G : good, and that he just happens to have a case f
2 en livre par Chomas au Chatean d¢ Meta & Saint Srancis tr= d,and thathe just PREIELD have a case full

5 967 o of some amazing stuffat home that the uncle of  that combine design and artwork
o' e . .

u = I S - . . - - inableonlya
[t 19 y /_ afriend imports directly from France. :ta!:m U"Ta'-t’hr.' oy yh‘
\PPELLATION CONTROLEE 5 s ! L ecade ago. Anythinga graphic

‘ | s Does that make you a fool or does it simply  designer can think of can be pro-
e S S S SO o SGEERED: . - . ) duced in amazing quality.
AR R RO R R e “RELL! say that there are varying levels of quality and gAY

T My cha_'_c ":Qg L s : B ‘ b
b CECOk: satisfaction in everything we do?

Effects that mimic
hand lettering,
stone carving,
sewing, or etching
areall easily
achieved
electronically.
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\ rsin - optical charac
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stimulate one’s appe e, i kRS monospaced typewriters, an
v Chany ding onyour preference), ¢ other equipment.
britia (depen . lly prevalen
" Gutenberg printed his forty-two-line Bible in 1456, he hag only ane typaface en 4 5 t enjoy an equally hnical
dice: the forma) Square-text Gothic Jotre, that mimicked the lettering of scripgs. Wha could haye Bible in deﬁnltely dono What was once a tec|
s9ined typography wouig become so rich 5 fesource for communication lchh?ce‘ { £ munication: forms. - constraint can today be(orlne E
at mim - com it S F "loo
designers ang desktop publishgrs have tens of thousangs of lyPetaces 1o choogg fom, and new  could ha kind o ink about it YOU’“ have toadm trend.The nondeSIg“i‘d ast
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Every PC user today knows what a font is, We don’t know whether the
makers of Brunello di Montal-
) ) cino deliberately chose the tall
(e.g., Helvetica, Verdana,and Times) and appre-  type for the labels on their wine
bottles, but the widely spaced
figures and the robust caps
Although what we see on screen are actually possessa certain elegance.
As Monotype shows with their
Andale Mono (which comes
When each egg has datastamped  into recognizing pleasant free with Microsoft software),
onit,we wonder how the type got there is room for good design
there. Does each chicken have its i ) even within the constraints of
own little rubber stamp? Ordoall  type to look like “print.” monospaced system fonts.

he eqgs roll by a machine, which e S Bar codes and OCR numbers are
gentlyglmpresses onto that most w hlle.thu Sy tegdency inseparable, but even that
breakable of surfaces? And do to overdesign everythingand  genericalphabet has already
different sorts of eggs have dif- inspired awhole new type. And
ferent types on them? Brush Script if you must imitate the printing
for free-range (see page 163), it was never intended to do, oneggshells, FF Atlanta has the
Copperplate for the expensive blotchy outlines needed to do
gourmet ones from geese and so convincingly. While the

callsat least some of them by their first name
ciates that typefaces convey different emotions.
little unconnected square dots that trick our eyes

shapes, we now expect all

push technology to do things

like printing onto raw eggs,

Helvetica for battery eggs? atleast we can continue our makers of dot matrix printers
try to emulate real logos, the
designers of real fonts deliver
when deciding whether the food we bought is the tools to print your super-
market receipts.

typographic training even

nourishing or not.

P—y
41AC 0740991
BRUNE'LLO_ DI ;

ANDALE Moxo
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Some of the most pervasive typographical Signage systems have to fulfill
complex demands. Reversed
type (e.qg., white type ona blue
and neither have the typefaces theyare setin. background) looks heavier than
positive type (e.g., black on
yellow), and back-lit signs have
in some government department had to decide a different quality than front-lit

what the signs on our roads and free- ~ °"es-Whetheryou have toread

messages have never really been designed,

Some engineer, administrator, or accountant

pin (Deutsche i ) asign on the move (from a car,
industrie-Norm= ways should look like. This person for example), or while standing
GermanInFIustrlaI . probab]y formed a committee made .stlllonawell-htplatform,or
standard) is the magic . o inan emergency - all these
wordforanythingthat up of other engineers,administra- situations require careful typo-

canbemeasuredin 1.0 o d accountants who in turn graphictreatment. In the past
Germany, including these issues have been largely

@ the official German went to a panel of expertsthatwould  neglected, partly because it
' ' .

AT oy included manufacturersof  Toldtrbeanestioges
0 e called Din-Schrift. signs, road safety experts, lobbyists because designers chose to
SheRenmn o sutomobile ssociations,plus SR
this face has been more engineers, administrators, and simply weren't aware that
K S d eestagmar s 4CCOUNTaNLS ek i e
like it forits lean, geo- You can bet there wasn’t one
perCh OIS pographer o graphic designerin ISt
best choice for complex the group, so the outcome shows no related weights to offer precisely
Qe projects; indication of any thought toward Lgi;'ﬁ't'zg'r‘:s ‘i‘;:ﬁ?ﬁ: x;‘ift:' 4
legibility, let alone communication or beauty. type, or for just black words on

white, lit by the sun from above.

Nevertheless we’re stuck with our road signs. The PestScript™ data generated

They dominate our open spaces, forming a with these types in drawing and
! S layout applications can be used

0 n n large part of a country’s wsual.culture. {0 Eutitens ofanysiee frem
The letterforms on these signs were vinyl, metal, wood, or any other

i constructed from simple geometric patterns el
R 0 d e n k l r C h e n rather than from written or drawn letterforms ~ Thereare nomore excuses
because they had to be re-created by sign- &’;thdgff::ig:'reoda;if::’inside
makers all over the country. It seems our our buildings.
official alphabets are here to stay, even though
it would be possible to use other typefaces
more suitable for the task

Black on white looks thinner
than white out of black. Different

weights can compensate for

that effect.
' [z
A Din-Schrift, reversed out BT adk-lit si
; P ype on back-lit sign suffers cCMm ici
3 et e ore explicit letter shapes help D But sty : ; i i i
: (ois more oval, dots are round). i backhghtmg presents E The type hasto be justalirds ke

. - aPproblem lighter, so that finally ... example B.This typeface is FF Info.
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To show just how much type
can accomplish and how versa-
tileitis, we have used the same
text, written by Benjamin

he way books are read hasn’t changed very

much over the last 500 years, so the way books
look hasn’t had to change either. Only the

: : Franklinin 1733, to set all the
o economics have changed, which amiples ithisehapber soke
Thelefthane PR9€s  means that publishers today insiston  liberties have been taken with
inthis chapteraye fitti dth Mr. Franklin’s words to make
been reduced to fit tting more type onto a page, and they typographic points.

i"fi"a‘;‘;fl:’:;';; :?1?:;5 aren’t always prepared to pay for good
3 :

TheWay toWealth

BENJAMIN FRANKLIN

Our example here is setin Adobe

:[f time is of all things the most precious, wasting time must be the

greatest prodigality; since lost time is never found again, and what we
call time enough always proves too little. Let us then be up and doing,
and doing to a purpose, so by diligence we should do more with less per-
plexity. Sloth makes all things difficult, but industry all things easy. He J
that riseth late must trot all day and shall scarce overtake the business at
night; while laziness travels so slowly that poverty soon overtakes him.
Sloth, like rust, consumes faster than labor wears, while the used key is
always bright. Do not squander time, for that's the stuff life is made of;
how much more than is necessary do we spend in sleep, forgetting that
the sleeping fox catches no poultry, and that there will be sleeping enough
in the grave.

So what signifies wishing and hoping for better times? We may make
these times better if we bestir ourselves, Industry need not wish, and he
that lives upon hope will die fasting. There are no gains without pains
and he that has a trade has an estate, and he that has a calling has an office
of profit and honor. But then the trade must be worked at and the call-
ing well followed. Though you have found no treasure, nor has any rich
relation left you a legacy, diligence is the mother of good luck, and all
things are given to industry. Plow deep while sluggards sleep, and you will
have corn to sell and keep; work while it is called today or you know not
how much you may be hindered tomorrow: one today is worth two to-
morrows, and farther: have you something to do tomorrow, do it today.

Be ashamed to catch yourself idle. When you have so much to do, be |
up by the peep of day. Let not the sun look down and say: “Inglorious
here he lays.” Handle your tools without mittens; remember, that the cat
in gloves catches no mice. It is true there is much to be done, and per-
haps you are weak-handed, but stick to it steadily, and you will see great

theiroptimumsize.  typesetting, let alone for someone to

Caslon, Carol Twombly's 1990
version of one of the most

actually design the inside of a book,

. . ‘s popular of all the book faces
and not just its cover. Every additional dollar (originally designed by Wiillam
spent on the manufacture of abookaddsseven  Caslonin 1725); we also use the

. . . Adobe Caslon Expert set (see
or more dollars to its retail price. page 107). The Irish playwright
Cheap paperbacks, therefore, do not usu- George Bernard Shaw insisted
. that all hisbooks be setin
ally represent the state of t.he typographicart. Caslon, earning him the title
In general they could be nicer than they are “Caslon man at any rate.”

: : For decades the motto of
because it costs no more to observe th'e basic British printers was, “When
rules of book layout using a good, legible in doubt, set itin Caslon.”
typeface than to ignore these rules and set
the text in whatever the printer happens to

have around.

The layout follows the classic
model with wide margins,
generous space between lines,
and a centered title.To achieve a
nice, smooth edge on both sides
of the column, the punctuation
is hung in the righthand margin.

.Handgloves

ApoBE CASLON
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ApoBE CasrLoN ExPERT

ApoBE CASLON ORNAMENTS
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Frugality will never go
out of style.

What is more no-nonsense
than Futura, the typeface made
respectable in those first VW
ads from the 1950s and 1960s?
They were truly revolutionary,
using this cool, restrained
German typeface to promote
thatstrange little car.

There also seems to be a generic style for
advertisements. Although display advertising
does not have a lengthy tradition (it has only
beenaround about 150 years), its style isas
established as that of the traditional book.

Headline on top, attention-grabbing
picture underneath, subhead, main copy, logo,
pay-offline, address, URL, or telephone number.
Never more than eight elements! People are
able to comprehend at most about that many
different components in one message; as soon
as there are more, comprehension requires too
much effort, and attention goes elsewhere.

You can also recognize a serious, idea-
based advertisement by the serious typography.
No experiments here — take a classic, well-tried
typeface,arrange itina predictable layout,and Han dg IO ves

people may actually read your message.

Futura s still one of the most
popular typeface families,
providing art directors all over
the world with some of the
best bold, extra bold, and
condensed fonts available.
Advertising certainly wouldn’t
be the same without Futura.

.Handgloves

Furura Book

Futura Boox OBLIQUE

. Handgloves

When Paul Renner

To be secure, certainty and success rely on a dependable financial institution.

It's easy to think that a litle tea
or a little punch now and then, ¢
diet a little more costly, clothes a
litle finer, and a little entertain-
ment is no great mater. But at the
Bank of Benjamin we think that
being aware of small expenses is
just as important as the consider-
ation it takes, say, to purchase a

home: small leaks will surely sink
a great ship. Our financial advi-
sors will always be available to
advise the best ways to put your
savings to work. We know that
what often appears to be a ter-
rific investment quite frequently
turns out otherwise. So when con-
fronted by a great pennysworth,

our advisors will pause a while:
Cheapness is apparent only, and
not real. We want our customers
to enjoy their hard-earned leisure
without having to think about
their hard-earned dollars. So be
sure to keep this in mind: if you
won't listen to reason, it will rap
your knuckles.

Qur advisors are at your service 24 hours a day. Please call us:

1-800-SAVINGS

started work on
Futurain 1924, it
was proclaimed as
the“typeface for our
time,”alluding to
the social democratic
reform of German
societyin the 1920s.
The first weight
wasreleased in 1927.
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Futura LiguT
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Furtura LigHuT OBLIQUE
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FuTura CONDENSED LIGHT
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Futura CONDENSED
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Furtura CoNDENSED OBLIQUE

.Handgloves

Futura OBLIQUE

Furura CoNDENsSED BoLp
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Futrura ConpENseED BorLp OBLiQUE
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Futura HEeavy
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Futura HEavy OBLIQUE
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Furura Botr
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Furtura ExTra BoLp
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Futura ConNpENSED ExTrA BoLp
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Futura ConNp. ExTrRA BorLp OBLIQUE
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Futura EXTrA BoLD OBLIQUE



Time Line

A lecture
by Frank Franklin

If time is the most precious of all things, wasting
time must be the greatest sin. Lost time is never
found again, and what we call enough time is
never enough. Let us then be up and doing, and
doing with a purpose, so by diligence we should
do more with less perplexity. Sloth makes

all things difficult, but industry all things easy. He
that riseth late must trot all day and shall scarce
overtake the business at night; while laziness
travels so slowly that poverty soon overtakes

him. Do not squander time, for that's the stuff life
is made of; how much more than is necessary

do we spend in sleep, forgetting that the sleeping
fox catches no poultry, and that there will be
sleeping enough in the grave.

PacBell Park

You may think, perhaps, that a little tea, or a little punch now
and then, diet a little more costly, clothes a little finer, and a
little entertainment now and then, can be no great matter.
Watch those little expenses, a small leak will sink a great ship,
and moreover, fools make feasts, and wise men eat them.

Buy what you have no need for and before long you shall sell
your necessities. Many a one, for the sake of finery on the
back have gone with a hungry belly. Silks and satins, scarlet
and velvets, put out the kitchen fire.

By these and other extravagances the
genteel are reduced to poverty. .

He that riseth late must

trot all day and

‘Remember this, how-
shall scarce overtake the

ever, if you won't be

‘counseled, you can’t be

S =
 business at night | helped, and further:

- If you will not listen to
- reason, it will surely

- rap your knuckles.

|
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The computer has given us access to a
design language that would have been far too
complicated without the aid of sophisticated
programs and a page description language
such as PostScript. Gradations of color, overlaid
images, frames, lines, boxes, background, fore-
ground —alladd up to the appearance of the
page as one image, rather than a linear sequence
of elements.

This particular layout at the left can be
classified as “New Wave, circa 1987.” The avail-
ability of millions of images and thousands of
fonts (not to mention 16.7 millions of colors)
at the click of a mouse seem to make every
perceivable style and fashion — past and future —
easy to emulate, if not invent.

Luckily for professional designers, this
sounds easier thanitis. If everybody could
beasuccessful designer by following simple
recipes, we'd be out of work tomorrow.

But that extra ingredient, a concept, an idea,
cannot be formulated as readily as this. The
waves may come and go, but graphic design
will always be about problem solving first,
and style-making afterward.

aces
aces
aces

Comparison of
writical letter shapes
in Akzidenz Grotesk,

the mother of

most modern sans
serifs; Helvetica,
the face without fea-
tures; Univers, the
cool alternative;
Frutiger, the
friendly sans;

and Thesis,

the typeface

with 144 cousins
inone family
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For this exercise, we have not
shown everything we could on
apage.We haven't gone crazy
with samplingimages, over-
laying them as if there were no
tomorrow, or using the weirdest
fonts available.

Instead, we've picked the
typeface that has pretty much
replaced Helvetica as Corporate
World Font Number One.
Frutiger (see page 65)is now
availablein a good range of
weights and widths, making it
suitable for almost every typo-
graphictask. It avoids Helvetica’s
blandness, adding instead

a humanist touch. This improves
legibility by keeping letter
shapes open and more distinct
from one another.

The condensed weights are
particularly suitable for projects
that need a clean-looking, highly
legible, relatively neutral, and
space-saving typeface.
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FRUTIGER 45 LIGHT
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FRUTIGER 55 RoOMAN
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FrRUTIGER 75 Brack
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FRUTIGER 95 ULTRABLACK
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FRUTIGER 57 Roman CONDENSED
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FRUTIGER 67 BOLD CONDENSED
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FRUTIGER 77 BLack CONDENSED
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Industry need not
wish: if vou live on
hope you will die

fasting.

If you have a trade,

you have an estate.
and if you have a
calling you have an
office of profit and

honor.

ftime is the most pre-
cious  of all things,

wasling time must he
the greatest sin; since lost time
is never found again, and what
we call enough time always
proves to be too little, Let’s be
up and doing, and with a pur-
pose. so by diligence we can do
more with less perplexity.

Sloth  makes all
things difficult, but
industry all things
easy. If you get up
late you must trot all
day and barely may
overtake the husi-

ness at night; while

Though you have found no
treasure, nor has any rich rela-
tion left you a legacy, diligence
is the mother of good luck, and
all things are given to industry.
Plow deep while sluggards
sleep, and you will have corn to
sell and keep; work while it is
called today or you know not
how much you may be hindered
tomorrow: one today is
worth two tomorrows,
and  furthermore: if
you have Humelhing Lo
do tomorrow, do it to-
day. If vou want a
faithful servant, and one

that you like, serve

laziness travels so yourself. Be circum-
slowly that poverty EE Franklin spect and caring, even
Chief Executire Officer

will soon  overtake
you. Sloth, like rust, consumes
faster than labor wears, while
the used key is always bright.
Time is the stuff life is made of:
how much more than is neces-
sary do we spend in sleep, for-
gelting that the sleeping fox
catches no poultry, and that
there will be sleeping enough
inthe grave.

Industry need not wish, if
you live on hope vou will die
fasting. If you have a trade, you
have an estate. and if you have a
calling you have an office of
profit and honor. But then the
trade must be worked at and the

calling well followed.

in the smallest mat-
ters, because sometimes a ljttle
neglect breeds great mischief:
for want of a nail the shoe was
lost, forwant of a shoe the horse was
lost, being soon overtaken and

stolen by the enemy.

= |

Pension Assets Exceed

$12 Billion
So much for industry, and atten-
tion to one’s own business, but to
these we must add frugality, if
we would make ourindustry more
successful. We think of sav-
ing as well as of getting. You
may think. perhaps, that a little
tea, or a little punch now and

then, a diet that’s a little more

Corporations spend a good deal of money
to show their shareholders, their customers,
and their banks how good they are (the corpo-
rations, not the others). So they hire designers
or advertising agencies (there is a difference)
to design brochures, booklets,and annual
reports to make them look as excellent as they

wish they were.

Strangely enough, as anyone who'’s ever
been on a design jury judging annual reports
orother corporate messages can attest, many
of these printed pieces come outlooking very
similar. Although some designers set trends
and others follow them, they all get paid to
make their clients look different from the

competition.

Itis, therefore, easy enough to design a
typically corporate page, atleast for the usa.
In Europe, this page would look quite different,
but with definite similarities within certain
countries. You can always tell a German report
from a Dutch, British, or Italian one, but they
all have one thing in common: the picture of

the chairman.

The Bodonis have
grown into

alarge family —
everybody who is
anybody in the
type world offersa
different version.
Here are a few of
the styles and
weights available.
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BErTHOLD Bopont LiGHT
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Bopoxi Book
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BerTHOoLD BoponNi REGULAR
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1Tc Bopont SEveENTY Two
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Baver Bopowni Borp
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Boponi
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Bertuorp BoponNi Mepium
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Judging from the typeface
used, the page on the left must
be for a financial or similar
institution.Itis setin Bodoni,
and the layout combines classic
elements, such as the centered
sidebar, with traditional
advertising conventions and
justified text across a column
that is far too narrow to achieve
reasonable word breaks and
word spaces (more about that
in chapter7).

While you can’t go wrong

with Bodoni, you could, how-
ever, try a different version
now and again. Berthold, Lino-
type, and Monotype Bodonis
are very much alike, whereas
Bauer Bodoni has so much
contrast between thick and thin
lines thatitisnt really suitable
for small sizes. ITC Bodoni

is much better at small sizes
than all the others. Its little
quirks become visible only at
large sizes, which might be
desirable, as they will add a
little life to your pages.
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iT¢c BoponNt Borp Six
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Baver Boponit Borp
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Bovpowxt Borp
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Baver Bopont Brack
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Bauer Boponit BLack CONDENSED
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Boponi Poster COMPRESSED




Sales Tax

We are required to collect sales tax
on shipments to the states listed
below. Please add the correct
percentage amount. If you pay

by credit card and don’t know your
sales tax, leave the line blank and
we will fill in the correct amount.

California
— Connecticut
Florida
Georgia
llinois
Maryland
Massachusetts
—— Minnesota
Missouri
New Jersey
New Mexico
New York
— Dhio
Pennsylvania
— Texas
Virginia

Washington

Order Form Time Saving Books Ltd.

Time as a Tool. Benny Frank. Philadelphia: Caslon Publishing, 2002.

790pp. Hardcover. $29.95.

From Time as a Toof: "If time is the most precious of all things, wasting time must be the greatest
sin; since lost time is never found again, and what we call time enough always proves too little.
Do not squander time, for that's the stuff life is made of- how much more than is necessary do we
spend in sleep, forgetting that the sleeping fox catches no poultry, and that there will be sleeping
enough in the grave.”

Circumspection at Work. Fran Benjamin. Philadelphia: Caslon Publishing, 2002.

145pp. Softcover. $12.95.

From Circumspection at Werk: “So what signifies wishing and hoping for better times? We could
make these times better if we bestir ourselves. Industry need not wish, and he that lives upon
hope will die fasting. There are no gains without pains. If you have a trade you have an estate,
and if you have a calling you have an office of profit and honor. But then the trade must be
worked at and the calling well followed. Though you have found no treasure, nor has any rich
relation left you no legacy, diligence is the mother of good luck, and all things are given to
industry. Plow deep while sluggards sleep, and you will have corn to sell and keep; work while
itis called today or you know not how much you may hindered tomorrow: one today is worth
two tomorrows, and farther: have you something to do tomarrow, do it today.”

Time & Saving. Jamie Franklin. Philadelphia: Caslon Publishing, 2003,

220pp. Softcover, $12.95.

From Zime & Saving: “We must consider frugality, if we want to make our work more certainly
successful. A person may, if she doesn't know how to save as she gets, keep her nose all her life
to the grindstone, and die not worth a penny at the last. A fat kitchen does make a lean will.
Think of saving as well as of getting. A small leak will sink a great ship. Cheapness is apparent
only, and not real; the bargain, by straitening you in business, might do you more harm than good.
"At a great pennyworth, pause awhile.' "

Ordering Information
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City CStte  Zip

; Counlrvi

l;lephorie Date of Pﬁrchasé.i

Book Title o . -Duarﬁy

book Title 7Qua|-1-litv
Book Title -Dua:tiiy .
Subtotal
Sales Tax
Shipping (pﬁése add §2 p;hnuk]

TotaI'Elrder

Method of Payment

pdy

— Check or money order enclosed, ble to TimeSaving Books Ltd.

— Please charge my credit card

Credit Card Numberrri &pimtiﬁ:nate

= Visa/MasterCard

= American Express ﬂ

Sianature (remnired far rrodit card niral hnnanl

One of the areas typographers usually stay
well clear of is the design of forms. They are not
the easiest things to design, and in that respect
should be considered a challenge. They offer
enormous rewards —not winning awards or
being included in the design annuals, but in
terms of achievement.

Forms always have too much copy, so first
choose a font that is narrower than your run-
of-the-mill ones. Make sure it is clearly legible,
has a good bold weight for emphasis, and has
readable numerals.

Keep the preprinted information clearly
separated from the areas you want people to
fill in. These lines should be inviting guides for
people’s handwriting, and not look like bars
on a prison cell window. The same can be said
of boxes around text. Who needs them? Some
designers seem to be afraid that the type might
fall off the page if there isn’t a box around it:

it won’t happen! Without restricting boxes,

forms don’t look half as forbidding and official.

Different areas on the page can be separated
by white space, as shown in our example.

This table shows The numbering

how all the weights  system makes sense —
of Universrelateto  once you've thought
each other. aboutit.
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If any typeface was designed

to be neutral, clean, and
practical, itis Univers, designed
by Adrian Frutiger, 1957.The
condensed versions of this type-
face areactually quite legible,
considering how much copy can
fitinto a confined space.

Forty years later, Linotype ]
started work on a new version
of Frutiger's original design.
The family now includes 59
weights plus four monospaced
typewriter weights. While the
old system featured a numer-
ical system to distinguish the
weights, with Univers 55 being
the normal roman weight, the
new Linotype Univers needs
three digits. Basicregularis
now 430.The first digit stands
forweight, i.e., Tis ultralight,
2 thin, etc., and 9 is extra black.
The second digit denotes width,
i.e., 1for compressed, 2 for con-
densed, 3 for basic, and 4 for
extended. The third indicates
upright roman (0) oritalic(1).
Not exactly intuitive, but
effective once you get used
toit.Frutiger, Neue Helvetica,
Centennial, and a few other
Linotype faces are still classi-
fied according to the old system
using two digits to signify
weightand width orslant.
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