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1. What’s new and hot
o Agritourism marketing trends and opportunities

2. What may come
o Anticipated legal challenges for the future

3. How to deal with it
o Thoughts on managing agritourism risk

WHAT WE’LL COVER

Overall Trend
1. Agritourism 365

a. More than fall!
b. Events & activities out of season
c. Spread Fix Costs & Financial Risk
d. More than revenue – Customer 

Awareness
e. Keep crowds down – Intimate 

experiences
f. Keep ‘best’ staff for all/most of 

year
2. Authenticity

Trends We See…
7. Engage with Plants (5 senses)
6. Culinary
5. Private Events & Photography
4. Weddings
3. Porch/Field games
2. Beer, Wine, Spirits
1. Safe Environment
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7. Engage with plants
• High ability to be 

social distant, but 
engaged

• Sunflowers
• Lavender
• Hydrangeas
• Growing experiences
• By spring, we will see 

a new influx of ideas 
in this area

6. Culinary
• On-Site Food
• Dinner you do/promote
• Dinner for charity
• Specific, higher value added 

products
• Cooking classes

5. Photography
• Birthdays
• Engagements
• Showers
• Animal interactions
• Social Media
• Contracts, farmstead rules, etc.

4. Weddings and Private Events 
• Zoning
• Pricing
• Add planning 

services
• Alcohol!?!?
• Rent items
• Being 

outside…new 
opportunities
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3. Porch/Field Games

• Active/Hands On 
• Great Additions to Engage 

guests
• Used to Extend the activity

2. Beer, Wine, Spirits
• Always cutting edge!
• Adding more value to crops
• Tastings
• Hard Cider

1. Safe Environment
• Know the issues 

• Farm 
• Activities

• Write plan, partnership with 
local partners

• Communicate plans
• Employees
• Customers

Planning Agritourism Activities
Where do we begin?
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How are decisions made?
“It looks fun!”

“It seems to make money for them!
“I can build that!”

Before planning, everything is exciting!

Topics to Guide Discussion

1. Enhances My Farm Brand
2. Fits My Target Market
3. Safety and Insurance Considerations
4. Labor, Expertise and Cost to Build/Install
5. Labor to Operate
6. Income or Benefit to the Farm

• Combine Slide
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Combine Slide Yes – active, 
great for small 
children, Mom 
and Dad can 
do if fit

Connects 
parents/kids

Regular safety 
checks needed
Seasonal 
maintenance
Possible need 
for rides 
inspection, 
buildings plans 
may be needed.

$30,000 
material and 
labor to build 

1 person per 
during 
operation.
Labor cost 
would be 
$13/hour of 
operation

Budget. The 
farm will net
15,000
$9,000/year

20,000
$12,000/year

Dads loves 
the idea, it’s 
the combine 
he used in 
the 80’s

Financial Risk

Agritourism Emergency Preparedness

AGRITOURISM
RESOURCES

nationalaglawcenter.org

go.osu.edu/awesomene
ss

u.osu.edu/
agritourismready
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