
 
 
 

 

Meta Ad Guidance - 2024 
 

1. Login to Facebook- ensure you are an administrator on the page you plan on running an 
advertisement on. If you are not an administrator, you will not have access to run 
advertisements. 

2. In the top left corner, select the drop down arrow. You should see an option to select 
your personal profile or select one of your pages. Select the page you want to run an ad 
on. 

 
 

   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 

 



 

 

3. This will take you to your page’s newsfeed. On the left side, click “Ad Center” and select 
“All Ads,” then in the middle select “Show  more details in Ads Manager”. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

4. First, ensure that your page’s ads manager is selected, not your personal page. Once you 
have checked that you are on the right page, BOOKMARK THIS! That way, you don’t 
have to go through the first 3 steps every time. Then select “Create”.  
 

 
 
 
 
 
 
 
 
 

 
 

 

 

 



 

 

5. Select what type of ad you would like. Refer to the table below to select the best option 
for your goal. Keep the buying type as “auction”  to increase the flexibility and effiiency 
of your ad. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Reach Show your ads to people who are most likely to remember them. Good for 
reach, brand awareness, video views and store location awareness 

Traffic * 
Recommended 

Send people to a destination, like your website, app, Instagram profile, or 
Facebook event. Good for link clicks, landing page views, Instagram profile 
visits, getting people to message with you and calls. 

Engagement Get more messages/purchases through messaging, video views, post 
engagement, page likes or event responses. Good for getting people to 
message you, video views, post engagement, conversions and calls. 

Leads Collect leads for your business or brand. Good for instant forms, 
Messenger/Instagram, conversions and calls. 

App 
Promotion 

Find new people to install your app and continue using it. Good for app 
installs and app events. 

Sales Find people likely to purchase your product or service. Good for 
conversions, catalog sales, getting people to message you and calls. 

 
 

 



 

 

6. When it comes to choosing a campaign set up, you can choose either the recommended 
settings or a manual campaign. Recommended settings will optimize your ad to help 
meet your goals, but it may show your ad to people who aren’t in your targeted 
audience. Manual traffic campaings allow you to start from scratch and will not vary 
from your targeted audience. Choose the option that best fits your ad. 

 

 
7. On the next page, the only thing you need to do is name your campaign. Everything else 

on this page is set based on your previous selections. Do not change anything unless you  
want to change how the ad is shown. 

 



 

 

8. After clicking “Next,” it will take you into your ad set. This can be named as well, and 
this is where you will set your budget and audience. 

a. You can set a daily budget or a lifetime budget. Just select the drop down to 
change that. You can also set a start date/time and end date/time. 

i. The more money you spend over the smaller amount of time, the greater 
return on investment. 

1. Example: An ad that is set for $200 for 2 weeks will not run as 
good as an ad that is $300 for 2 weeks. Since you are spending 
more money over a shorter time span, your ad will be shown 
more. 

b. For the audience, you can tweak the age and location as well as interests and 
behaviors. Do not start typing into the “Custom Audience” box unless you have a 
pre-created audience. 

i. For Detailed Targeting, please note: In January 2021, Facebook (Meta) 
changed their privacy policy so we can no longer target audiences based 
on race/ethnicity, sexual orientation, religious affiliation, or anything 
protected under HIPAA. This significantly limits the amount of “detailed 
targeting” you can do. For instance, if you type in “Black”, the options 
you get are “Black History” and “Black Entertainment Television (BET)”, 
etc. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 

 

a. 

b. 



 

 

c. Keep it as automatic placements unless you want it ONLY on Instagram or ONLY 
on Facebook. If you switch to manual placements, it will populate checkboxes for 
you to decide where you want to present your ad (see below an example of if 
you select “Manual”). 
 
 

 

 
 

 
 



 

 

9. When you move forward, this is where you will create your ad. For example’s sake, 
“Single Image or Video” was selected. However, you can create a carousel of images or 
videos if you want! 

a. Add the photos/videos by selecting the “add media” button. 
 

 
 

b. Add your primary text (main ad copy), headline (bolded text) and description 
(optional- gives a brief overview of the website). 

i. Main ad copy should be between 6th grade and 8th grade reading level. 
Check reading level here: https://www.wordcalc.com/readability/.  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

https://www.wordcalc.com/readability/


 

 

c. Link to the website and tweak your call-to-action if you wish. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

10. Review your mock-ups and ensure they look how you want them to. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 



 

 

11. Hit the green “Publish” button at the bottom. It will take a few hours for Facebook to 
review your ad and for it to start running. 

 
12. To see the impact of your ad, go back to the main page of your ads manager, hover over 

the ad you want to look at and select the icon of a bar graph. It is called “View Charts.” 
 

 
 

13. In this dashboard, you can see how much you’ve spent, how many people have clicked 
your ad, and more. You can change what is on your main dashboard by selecting the 
“Customize” tool. Options here include frequency, reach, amount spent, impressions 
and many more. 

 

 
 
 



 

 

14. Scrolling down, you can see your metrics by demographic and platform. Select the drop 
down in the top left corner to change what metrics you want to see (results, amount 
spent, reach, impressions). 
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