Webinar

Two approaches to reduce food
waste: Lessons learned from US
EPA Sustainable Materials
Management projects in Ohio

Date: Monday, April 18

l? Time: 1 p.m. - 2:30 p.m.
EDT

Agenda

1:00 Overview
Brian Roe, Ohio State U.

1:05 Welcome
Julie Schilf, US EPA Region 5

1:15 CET’s Wasted Food Solutions
Efforts in Ohio*
Coryanne Mansell, Center
for EcoTechnology

1:45 Evaluating the Effectiveness
of the ‘Save More Than Food’
Campaign*
Brian Roe, Ohio State U.

2:15 General Q&A and Discussion

* 20-minute presentations followed
by presentation-specific Q&A




Evaluating the
Effectiveness of the

SAVE 57 MORE
THAN FOQOD

Campaign

Yiheng Shu,? Jane Karetny,? Kyle O’Keefe, Katy Rees, Lucy
Schroeder,”¢ & Brian E. Roe*2

a— Dept. of Agricultural, Environmental & Development Economics, Ohio State University
b — Solid Waste Authority of Central Ohio
¢ — Wageningen University



cou L ol Introduction

WASTE

ACTION PLAN

A million Ibs./day of food sent to landfill in Central Ohio

* From SWACQ'’s waste characterization study

SWACO convened the Central Ohio Food Waste Initiative

* > 60 partner organizations participated

SAVE 7 MORE
THAN FOOD
BAKELFRRR. * Led to development of a Food Waste Action Plan

WASTE_DFOOD
The Save More Than Food (SMTF) campaign:

WASTED RESOURCES

Comainaten By

1. Developed with partner + general public feedback
2. Focuses on reasons FW is important to people

3. Provides actions to reduce food waste



Testing SMTF in Upper Arlington, Ohio

SEPA SWACO mpcyyoe= O

: FROM WASTE TO RESOURCES UNIVERSITY
Region 5

The goal of the research partnership was to

evaluate the effectiveness of the Save More Than Food campaign materials in

Raising resident food waste awareness
Increasing knowledge of how to make changes in their own lives

. Taking action to reduce food waste at home




Evaluation Approach

Difference in Differences
* Difference b/w Control and Treatment
* Difference before and after campaign
* Difference in these differences ~effect

Possible Control Groups

e 3 areas within Upper Arlington
* Align with curbside waste pick up day
* Received different campaign materials

* Control 1: Area that received the least
intensive campaign materials

* Weakness: spatial spillovers of campaign
materials across community

e Control 2: National sample of households

* Received same online survey as Upper
Arlington participants

* Weaknesses: different motivation for survey
participation, no curbside audit data

Outcome
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Treatment 2: Storage + Compost focus

Some Treatment
Materials

reatment 1: Food storage focus

L 9 '
HANG THIS CARD ON YOUR REFRIGERATOR ) \’.’ Q
AS AREMINDER TO PUT THESE TIPS K ‘

\' INTO ACTION!

ZERO WASTE STORAGE AND PREP

Drop-offs are growing!
Ve v have mcreased capacity
to accept your scraps|

SAVE 7 MORE
THAN FOOD

MAKE A DIFFERENCE

HOW DO YOU
COMPOST?

Choose the best composting option
for you and learn more about how
to get started by visiting
SaveMoreThanFood.org.

Participate in Upper Arlington’s
y Compost Food Waste Drop-off Program

=7 4 PREP YOUR FOOD:

Prep your food when you get home from
the store. You are more likely to eat foods
—7 that are ready to go when you want them! Learn more about food waste reduction efforts taking place in Central Ohio,

and ways that you can make a difference by visiting
SaveMoreThanFood.org

STORE FOOD PROPERLY:
Store food properly to keep food fresh as long as possible.

"y Type: ¢ Tips:
!.-Lmu - ‘ Food Type Storage Tip Rescua Tips:

"V Bt (e o8 schions s ot Bt

Root Vegetables/  Store in a cool dark place Separate sprouting veggies rom
Starches the rest - they can
10 begin sprouting

ause others

Leafy Greens Stare wrapped in a towel Revive wilting greens by soaking
1o absorb excess water in ice wiater for 10-15 minutes
Dairy Awaid touc hing with your tan T your senses! Instead af

hands or double-dipping ing expiration dat
ulensils - bacteria loads your smell, sight, and

relyon

1o spoilage. you when food has expired .
Fruit Separate rotting fruilt from Freeze averripe fruits for o ? L]

the others to keep from smoothies, pies, and more!

spailing more quickly [

/ A Fresh Meat/ Store inunopaned original  Wrap in a second layer of
Seafood packaging up 10 3 days in foil ar pl. ap 10
/ the refrigerator f

KEEP A NEAT FRIDGE:
e Keepa clean refrigerator so that you can see

all of your contents

SWACO
cuys SR

Upper Arlington

aremsr §
1N Designate an "Eat First" section as a reminder
of what needs to go first. o

FREEZE, FREEZE, FREEZE:

Freezing food is like pressing the pause button on spoilage, and almost Return Name
everything can be frozen! Just keep these three tips in mind Return Address
fatmim'n'a) Return City, State Zip
at you can do to reduce food wast |
Foods will keep Store food in individual Labeland date el . i g
2 age guides, rebates
maximum freshness  servings for ready-to-  food to keep track g
for 6 months go meals of it To learn more and participate in the program go to. 2
~
SaveMoreThanFood.org |
< 4" min.
#SaveMoreThanFood #RecycleRight R |

#MakeADiference #UpperArtington

FOLLOWUSONSOCIAL: f GSWACO.org (©) GSWACOGreen




Data Collection Approaches
Spring 2021 and Summer 2021

Survey

Waste Audits

knowledge, attitudes,
behaviors, self-reported
food waste generation

r Arlington only

' National
% non-volunteer (route) SR AT




Nationwide
Recruit via Qualtrics’ vendors’ panels

Baseline survey:
Screener questions

2. Consent
3. Demographic questions
4. Directions to monitor next week’s waste

Follow-up Survey:
1. Causes for past week food waste

2. Food waste knowledge and effort questions
3. Waste amount for applicable food categories

Upper Arlington
Recruit via US mail and social media

Baseline survey:

No U hswNE

Screener questions

Consent

Demographic questions

Directions to monitor next week’s waste
Past participation gquestions (Summer)
Gift questions (Summer/Treatment Areas)
Contact information

Follow-up Survey:

1.
2.
3.

Causes for past week food waste
Food waste knowledge and effort questions

Attitude, prevention, statements evaluation
guestions about food waste

SWACO campaign exposure questions
Waste amount for applicable food categories




Statistically significant demographic
differences between UA and National
sample averages. UA respondents were:

*Younger

*More formal education

eLarger households

*Higher Income

*More fulltime employment/student

*>90% identified as white, non-Hispanic

Characteristic® Upper ArlingtonB National

Age

<35 8.7 17.8

35-64 65.2 423 ¥*(2) = 120.1

65+ 26.1 39.9 p<0.001
Household Size

1 19.2 27.4

2 342 433

3 19.7 11.4

4 20.0 7.4 ¥*(4)=108.8

5+ 9.9 10.5 p<0.001
Education

High School or less 0.6 14.4

Some College 53 26.7

College Degree 40.2 33.6 ¥3(3) =443.3

Grad/Professional 53.8 253 p<0.001
Employment

Full Time or Student 52.5 37.0

Part Time 14.7 8.4 ¥*(2) = 108.9

Other 33.1 54.6 p<0.001
Income

<$50,000 53 31.2

$50—99,999 15.8 354

$100k - $149,999 19.4 17.2

$150,000+ 39.0 12.5 ¥2(4) = 603.2

No Answer 20.5 3.6 p<0.001
Self-identified Race

Asian 4.9 6.6

Black 0.0 6.2

White 90.7 82.3 ¥(3)=77.1

Other affiliations 4.4 4.8 p<0.001
Identify as Hispanic 1.6 5.9 p<0.001
Food Shopping

Less than weekly 12.8 22.3

Weekly 57.6 50.2 x2(2)=35.6

More than weekly 29.7 27.5 p<0.001

Notes: A — characteristics of household or survey respondent. B — percent in each subgroup. Final column reports
the chi-square test statistic for significant differences between Upper Arlington and the National samples for the
characteristic. Upper Arlington sample size ranges from N=1151 (age) to N=1159 (employment, race, ethnicity and
food shopping) to N=1181 (income, education and household size). National sample size ranges from N=1066 (age)
to N=1112 (employment, race, ethnicity and food shopping) to N=1168 (income, education and household size).
The Upper Arlington figures include 342 participants who responded to both Spring and Summer surveys, while
there were no known repeat responders to the National survey. 59% of Upper Arlington’s responses were to the

Spring survey while 43% of National responses were to the Spring survey.



Self-Reported Household Food Waste

500
450
400
£ 550
S [

311

o
£ 250

|

Spring
N=450

239

Summer
N=298

230>

--- Upper Arlington ---

270

Spring
N=407

348

Summer
N=452
National

(edible g/person/week)

difference in changes
52%***

#2995 x

Notes: Regression-adjusted means for a typical responding Upper Arlington
household: 2 people where the respondent was age 35 — 65 and female.
Error bars depict 95% confidence intervals. *** depicts changes that are
statistically different from zero at the 1% level. Surveys did not assess
inedible food scraps. The ‘difference in changes’ is the difference in seasonal
changes between Upper Arlington and the National samples.

Reduction in reported household
food waste from spring to
summer in UA (-23%)

Increase in household food waste
from national survey (+29%)
Campaign was effective in
reducing the amount of edible
waste reported on surveys
completed by volunteers



Self-Reported Food Waste (UA vs. National)

# of Waste Categories Reported by Sample & Season Waste Reported: National Sample as a % of UA

100% 250%
90%
80%
70%

210%
200%

147% 152% 148%

60% . . Three or More 150%
50% l = Two ot
40% = One 100% ——guur————- - N ___ N ___ 806
30%

o ®m No Waste
ig; 5 50%

0

0%

0%

National National UASpring UA

National Average/UA Average*100

. Fresh Fruit Potato Rice Cereal Cheese So
Spring  Summer Summer Ul Droicts ! up
UA participants more likely to mark that there For categories with reported waste, UA
was some amount of waste in more categories participants indicated similar or lower amount
than the National participants. of waste (no difference in other 18 categories)

Conjecture: UA participants more motivated to report categories with small amounts of waste




Self-Reported Food Waste within UA (By area)

500
450

400
-9%

S 350
2 an 358 4% [ [
< 250
@ 285 260
GgJ 200
D150 200
100
50
0
Spring Summer Spring Summer
N=125 N=92 N=324 N=206
Control Treatment

Notes: The difference in seasonal changes is not significantly different
between the Control and Treatment areas.

1. Both groups reported a
reduction in reported waste

2. Control area reported a greater
reduction but not significantly

different from treatment
* More intensive use of campaign
materials does not appear to
translate to greater reduction in
the self-reported amount of once
edible food



Food Waste (Audits among volunteers)

Total (Edible Food Wasted + Inedible Food Scraps) by Season
1. For all UA households,

Total
21%

Inedible
-30%*
1000

Edible
-17%

audited g/household/
—_
W (9] (e
= (] ()
(e oo (=’ S

Spring N=229
Summer N=181

All Households

mEdible Food Wasted  m Inedible Food Scraps

* Before/after reduction is statistically significant

Overall reduction is 21%
30% reduction among inedible
food scraps
17% reduction among once edible
food that was wasted
 Compare to 23% reduction
measured via survey

11



Food Waste (Audits among volunteers)

Total (Edible Food Wasted + Inedible Food Scraps) by Season

3000 1. For all UA households,
i‘; 2500 e Overall reduction is 21%
3 Total Lotal * 30% reduction among inedible
S 2000 21% -14% Total
2 00,
5 1500 Inedible Inedible S foc())d >Craps ,
S oo 30%* -30% Inedible e 17% reduction among once edible
E Edible Edible whie food that was wasted
3 500 17% -8% : .
2 A Edile 2. For Composting Treatment households
. o = p E o - e Overall reduction was greater
o
T T z (42%, statistically significant)
w e - . . . . . .
g g & 2 ) § » Statistically significant reduction in
a5 a5 “ B once edible food (53%)
All Households No Intensive Intensive o . .
Compost Intervention Compost Intervention * 26% reduction in food scra Ps

3. Survey underestimation
 640g/person via audit
e 266g/person via survey

mEdible Food Wasted  m Inedible Food Scraps

* Before/after reduction is statistically significant
11



Waste Composition

* Fruits and Vegetables were the largest fraction ¢ Most of self-reported produce waste was
of all food wasted in both survey and audit either completely unused or partly unused

Audit Survey

Fresh Produce
49%

Other

1% \

Dairy Products —— Packaged Veg, _______,
and Eggs Fruit &

4% Potatoes
Dairy F’roducts
and Eggs
Meat and Fish
8% “~._Unopened Goods Meat & Flsh_/ \_Soups & Sauces

13%

Considering focusing interventions on produce waste reduction




Audits of
Non-
\Volunteers
MIrror

Volunteers’
Waste
Patterns

p= 015

e}
o 14%
3
S 12%
0.05

L 10% b=
g \
5 8% [ |
< 6% { 1
ks
S 4%

204

0%

Volunteers Volunteers Volunteers All Volunteers All
---- Spring ---- --- Summer --- ---- Spring ---- --- Summer ---
—————————— Wasted Food ---------- ---- Inedible Food Scraps ----

Notes: The sample size for volunteers equals 229 and 181 for spring and summer,
respectively. ‘All’ refers to route-level samples drawn from households who did not
volunteer for the individual waste audits with one route sampled in each of the four
research areas across Upper Arlington. Error bars represent 95% confidence intervals.
P-values are from a t-test of the null hypothesis that spring and summer proportions
are identical.



Large increase in campaign awareness from
* Spring (6.5%) to Summer (41.8%)
Statistically insignificant awareness

difference between areas
* Control area (30 percentage point increase) vs.
Treated areas (37 percentage point increase)

Perceived effectiveness of campaign was
significantly greater in Treated areas (64%)
vs. Control area (46%)

Marginally more success in ‘perceived to
create actions to reduce food waste’ in
Treated areas (46%) vs. Control area (31%)
Paid and unpaid materials had strong
iImpacts in creating awareness

Source

Community newsletter
Mailed materials
Emailed materials
Facebook

Printed flyer

Not sure

Television

Twitter

Internet search
Online advertisement
Word of mouth
Instagram

LinkedIn

None of these

% of Mentions
27.1%
24.5%
18.3%
8.8%
7.5%
5.6%
1.6%
1.6%
1.3%
1.0%
1.0%
0.7%
0.7%
0.3%

Notes: 197 respondents mentioned 306 sources of

campaign awareness.

13



Attitudes changed little between Spring

and Summer within UA

* Average attitude never change more than 6%

e Control for demographic incidental differences
between treatment and control areas

Only 2 of 11 attitudes yielded a

statistically significant treatment effect

e Effective in drawing attention to the food waste
as an issue warranting participant concern
(Item 4)

e Effective in help mitigating food waste due to
large or bulk purchases (Iltem 7)

Attitudes Period Mean N Treatment p-value
Effect
1. Throwing away food is bad Spring 2.44 768 -0.326 0.148
for the environment Summer 230 336
2. You throw away food if the Spring 1.78 768 -0.200 0.263
package date has passed
Summer 1.71 536
3. You feel guilty when you Spring 2.55 768 -0.327 0.151
throw away food
Summer 2.50 536
[__4. |You don't have enough time Spring 1.13 768 -0.288 0.021**
to worry about the amount
of food you waste Summer 1.17 536
5. Some food waste is Spring 1.55 768 -0.096 0.562
necessary to make sure
meals taste fresh and good Summer 1.65 536
6. It would be difficult to Spring 1.72 768 -0.220 0.211
reduce your household's
food waste any further Summer 173 336
7. _|You waste more food when Spring 1.95 768 -0.354 0.069*
you buy things in large
packages or when you buy
in large quantities during a Summer 2.05 536
sale
8. Your household wastes more  Spring 1.08 768 -0.140 0.223
food than other households
of similar size Summer 1.11 536
9. You should make an effort Spring 2.69 768 -0.356 0.134
to reduce food waste when
possible Summer 2.74 536
10. Your actions to reduce food Spring 2.46 768 -0.230 0.305
waste make a positive
difference for your family Summer 2.54 536
11. Your actions to reduce food Spring 2.58 768 -0.281 0.222
waste make a positive
difference for your Summer 2.63 536

community

Notes: Scale: 1 = Disagree Strongly, 2=Disagree Somewhat, 3=Agree Somewhat, 4=Agree Strongly. Treatment
effect controls for differences in spring and summer respondents’ characteristics using regression. P-values indicate

the statistical significance of the estimated treatment effect with values less than 0.05 deemed statistically significant
and accompanied by a “**’ and values between 0.10 and 0.05 deemed marginally statistically significant and
accompanied by a ‘*.”

14



Food Waste Knowledge (survey results)

1. Most participants view themselves as at least somewhat
knowledgeable on all practices
e Least knowledgeable about composting

2. Results reveal very little change between Spring and Summer
* No significant treatment effects

Knowledge about... m“ Treatment Effect m
Compost Spring 0.67 542 -0.037 0.848
> Summer  0.69 388
Spring 1.06 529 -0.137 0.304
Food Storage Summer 0098 388
Prevention Tactics Spring 1.11 537 -0.203 0.138
Summer 1.04 388

Notes: -2 = No knowledge at all, 0 = Somewhat knowledgeable, 2 = Very knowledgeable. Treatment effects
control for differences in spring and summer respondents’ characteristics using regression. P-values indicate
the statistical significance of the estimated treatment effect with values less than 0.05 deemed statistically
significant and values between 0.10 and 0.05 deemed marginally statistically significant.

15



Waste Prevention Precursors (survey results)

No treatment effects are statistically significant
* Many rated their Spring use of these practices at the highest level
 Little room for improvement (Ceiling effects)

__ Practices | Period | Mean | N _| TreatmentEffect | p-value

. . Spring 3.53 475 0.013 0.893
Shop with a list Summer  3.42 325
Create a meal olan Spring 3.14 349 0.091 0.503
P Summer 313 216
Spring 3.40 463 -0.055 0.538
Proper food storage Summer 335 335
. . Spring 3.52 91 0.031 0.888
Eat bruised or discounted food Summer 353 66

Notes: 1 = Tried it once, 2 = Occasionally, 3 = Regularly, 4 = Every time. Treatment effect controls for differences in

spring and summer respondents’ characteristics using regression. P-values indicate the statistical significance of the

estimated treatment effect with values less than 0.05 deemed statistically significant and values between 0.10 and 0.05

deemed marginally statistically significant. 16



Community compost drop off program
(physical measurements by the city)

1. Post-campaign uptick of 8000
compost participation 2000 _
conforms with survey results 2 sampaign
< 6000 — —CIM
2. Survey revealed significant 2 000 \
increase in compost activity = —e—2019
(any kind) from spring (50%) <4000 —o—2020
to summer (58%) 5 3000 —e—2021
3. Capacity issues that § 2000
previously hindered = 1000
participation were addressed 0

prior to Spring ‘21 campaign I EMMAMUIJ JASOND



Conclusions

Campaign did yield significant changes in...
 The amount of food wasted
* Food diverted from landfill (audit)
e Compost drop off program participation

e Significant decline of self-reported edible food waste for both treated and
control area in UA

 Resident’s awareness of the campaign

Strong treatment effect of the campaign
* |If we consider UA as the treated group and the National survey as the control

No or few significant impacts on residents’
e Knowledge and waste prevention practices
e Attitudes about food waste

18



Recommendations

For communities and practitioners:
1. Keep supporting community level implementation of similar campaigns
2. Deploy the campaign through trusted community actors

3. Consider community-specific traits when deploying food waste reduction and
diversion efforts

4. Focus behavior change efforts on the purchase and use of fresh produce unless
community lacks fresh produce access

5. Ensure sufficient capacity to meet increased demand for food waste diversion

For researchers
1. Prioritize research to reduce survey fatigue

2. Refine categories of items and unit used to improve accuracy of waste reporting
19



Questions?

roe.30@osu.edu

Cityof Upper @

Arlin gton THE OHIO STATE
UNIVERSITY



mailto:roe.30@osu.edu

Supplemental Slides



UA Summer Survey: Composting

Perceived Composting Barriers

Other

No current barriers

Lack equipment/supplies
Lack Knowledge

Lack time

Too costly

Lack Interest

I 36%
. 30%
I 24%
I 5%

I 4%

I 5%

B 2%

What Could Encourage More Composting

Curbside compost service

Free compost collection containers
for my kitchen

| already compost all my waste

More community compost drop-off
sites

More compost bins in public areas

Knowing how composting helps the
community

11%

18%

22%

34%

38%

46%



Upper Arlington Survey Promotions

Survey Promotion Postcard (Spring

SAVE §? MORE
THAN FOOD

MAKE A DIFFERENCE

Upper Arlington Residents Can Help Support
Food Waste Reduction in Our Community

Each year in Central Ohio, the amount of food
discarded is equivalent to each resident wasting:

s ] 1 4 i) ¥

375 14 30 GALLONS | 17 GALLONS | 498 SQUARE
DOLLARS | POTENTIAL | OF WATER OF GAS METERS
MEALS OF LAND
YOU CAN MAKE A DIFFERENCE
By participating in a brief survey, you can help Upper Arlington
and Central Ohio residents Save More Than Food!

S Learn More

WACO
TROM WASTE 10 RESOURERS &I

SwWACOo

Cityof
Upper Arlington

Can you help?

Would you be willing to participate in a survey to share information with O

us about the food that gets discarded in your home during a typical week? THE OHIO STATE

UNIVERSITY

, using the camera feature on your smar
code or type ‘go.osu.edu/UAFood" into your int
ur phone or camputer.

It's as easy as that! Please help us by completing the
by March 5th

Still have questions? Learn mor:

e at: g g
upperarlingtonoh.gov/food-waste-audit/

“SCH 5-DIGIT 43220
Resident
1837 Andover Rd

Upper Arlington, OH 43212-1001

LT U R R T R R TR R R T T BT

To learn more about the Save More Than Food Campaign,
30 to www.SaveMoreThanFood.org.

Survey Promotion Postcard (Summer

By warking together, we ca
resaurces and food from g

rs.at 05U are

mera feature or
oswedu/UAsummer
or computer.

t's as easy as that!

Still have questions? Learn more at:
upperarlingtonch.gov/fesd-waste-audit/

To learn more about the Save Mare Than Food Campaign,
0 to www.SaveMoreThanFood.arg.

ove ur community and stop valuable

SAVE §7? MORE
THAN FOOD

MAKE A DIFFERENCE

Upper Arlington Residents Can Help Support
Food Waste Reduction in Our Community

Each year in Central Ohio the amount of food
discarded is equivalent to each resident wasting:

)

30 GALLONS
OF WATER

THE SURVEY IS BACK!

Help us complete our food waste study in Upper Arlingtan.

SW, Learn Mive

ANCO

sSWACO

Cityef R

Upper Arlington

0

THE OHI0 STATE
UNIVERSITY




Intensive campaign materials (Mar-Jun 2021)

Reducing Food Waste at Home Magnet Mailer Food Storage Postcard

@ v - 9§
MORE \
?—ﬁvAEN FOOOD HANG THIS CARD ON YOUR REFRIGERATOR
HAN FUU SWACO e AS AREMINDER T0 PUT THESE TIPS )
=~ & INTO ACTION! 3
Citys “
: Upper Arlington
- ZERO WASTE STORAGE AND PREP
or. LU
g REDUCE YOUR FOOD WASTE AT HOME aw
{ Tuaz Oio Stare
University
WF 56401232 A 0
: a1 % W PREP YOUR FOOD:
CR— Return Name Prep your food when you get home from
Return Address the store, You are more likely to eat foods
w Return City, State Zip \\:/ that are ready to go when you want them!
T COMPOST,
Learn what you can do to reduce food waste at home and fnd recipes, L MR SravoaL STORE FOOD PROPERLY:
food storage guides, rebates on compost equipment and more. £ Store food properly to keep food fresh as long as possible.
To learn more and participate in the program go to, K
SaveMoreThanFood.org < e n | 44N MORE SAVEMORETHANFO0D.0RG Food Type: Storage Tip: Rescue Tips:
#SaveMoreThanFood #RecycleRight | Root Vegetables/  Stare ina cool dark place Separate sprouting veggies from
#MakeADifference #UpperArlington A ISR O
SAVE \;w,'; M RE By Reducing Your Food Waste at Home, You Can Save Money, ﬁ o bedins r:"":"
Resources, and Meals for Your Family 9in 5p a9
FOLLOW US ONSOCIAL: f @SWACO.org (@ RSWACOGreen THAN FOOD KEEP THIS MAGNET Stare wrappad in a towe! Revive wilting greens by soaking
MAKE A DIFFERENCE i o absorb excess water in ice water for 10-15 minutes.
Avaid tout hing with your Listen o your senses! Instead af
hands or double-dipping using expiration dates, rely on
( O m Ost at H O m e PO Stca rd ulnsils - bacteria leads your smell, sight, and taste to tell
1o spoilage you when food has expired
Separate rotting frult from Freeze averripe fruits for
the others to keep from smoothies, pies, and more!

SAVE @ MORE Drop-offs are growing!

spailing mare quickly.

THAN FOOD g T Ve ow have incressa capacity HEY UPPER ARLINGTON, YOU CAN COMPOST! f DID YOU KNOW...?
e Vo 1comptyour sczapa!
; RS o e Stare in unopened original  Wrap in a sacand layer of
MASE 8 DIETERENCE Participate in Upper Arlington’s g::: l‘sn:::r::oj:lngs. B T—— o o P ataen paosof God packaging up 10 3 days in foil or plastic wrap 1o avoid
8 & sting is a quick, easy, st way y soil to keep pl 4 spends $1.500 & year on foor itk
¥ Compost Food Waste Drop-off Program Faalthy and hapiy nd raduse your reliancs o tandfls, The average family of & spends $1,500 8 y food the refrigeratoc freezer burn for several manths.

ona ofthe theed drap-alt that they throw away.
By diverting food from Landfils to compost, we can
10 arow healthier, mare delicious food

Decomposers like worms and microorganisms transform food scraps and other
natural materials like leaves into nutrient-rich soil without the use of chemicals.

HOW DO YOU
COMPOST?

3075 Kicka Ave, 43221

KEEP A NEAT FRIDGE:

« 3t UpperArtingtonOM.gov/public-wor ks/selid-waste-services/ 1 Lsarn
= Keepa clean refrigerator so that you can see

atthe drop

FOLLOWUSON SOCIAL: f @SWACO.org (& BSWACOGreen

Choose the best composting option i all of your contents.
Return Nany
for you and learn more_a!z?ut how Rﬂﬂn‘lAddl:Ss l\ Designate an "Eat First™ section as a reminder
to get started by visiting i St Zi . of what needs to go first
SaveMoreThanFood.org. Return City, State Zip
Citydf T
Upper Arlington o g FREEZE, FREEZE, FREEZE:
ks e o .E Freezing food is like pressing the pause button on spoilage, and almost
SSuvabtersThantend ks A everything can be frozen! Just keep these three tips in mind: c
#RecycleRight N o\ '
#MakeADifference
sUppeckrtington < 4" min. 1 p fatmiminta ———) Q.(.
crumbly, il X
Learn more about food waste reduction efforts taking place in Central Ohio, compost ndo bed:
and ways that you can make a difference by visiting SAVEYMORE bﬂizvx';:;'; or Foods will keep Store food in individual Labeland date n
SaveMoreThanFood.org THAN FOOD maximum freshness servings for ready-to- food to keep track
MAXE A DIFPERENCE for 6 months 90 meals Of it




