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Today

« Embrace the connection between our day-to-day work as FCS Educators
and the value of awareness campaigns for meaningful connections to our
communities.

* Increase awareness of successful FCS campaigns.
 Utilize national marketing resources to create local promotional materials.

+ Identify one way to utilize resources to enrich both education within the
local community, as well as, to meet self-determined professional goals.



The Four Evolutions of our Working World
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Justifying Home Economics: Fight the right war
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Personal computers, Cyber systems, Smart
programming data, technolognes, big data,
automation, electronics, advanced analvtics,
internet, e-comumerce, artificial intelligence,
Email, MS Windows autonomous machines

Strategic Decision Solutions (Williams, 2019) used with permission
Four Industrial Revolutions
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Social Ecological Model

Informing our work

Model adapted from figure 2, Scheer, 2020
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National Organizations and Partnerships

NEAFCS (National Extension Association of Family and Consumer Sciences)
AAFCS (American Association of Family and Consumer Sciences)
FCCLA (Family, Career and Community Leaders of America)

NCFR (National Council of Family Relations)

National Partnership for Recruiting, Preparing, and Supporting FCS Educators

An OCEAN of Opportunities!



National Extension Association
of Family and Consumer
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Marketing/Promotion Materials for Living Well Month LIVING

« March - Living Well Month

! Sttt * To establish and maintain name
 0F s e et ot o T recognition for the Extension FCS
Programs and raise public
awareness of Extension FCS
services in local communities,
statewide, and nationally

Archive of Additional Marketing/Promotional Ideas ° List Of marketing and promotion
Tips and Ideas for How to Use the Marketing/Promotional Items mate rials Online (ScreenShOt left)
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‘ é’é NEW MARKETING RESOURCES FOR FCS EDUCATION! 32y Preparing, and Supporting FCS Educators
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o ' shortage of FCS educators across the
- ' nation? To address the shortage, an
#resed Yudotarinok innovative and collaborative approach to
i ' recruit, prepare, and sypport F CS"
- educators is critically important!
‘ == Funded through USDA-NIFA Higher Education Challenge Grant ¢ SOCial media - #FCSQdDAY
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Family, Career, and Community
— : Leaders of America (FCCLA)

Top S Reasons 1o Become a Family and Consumer
Sciences (FCS) Educator
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* The annual celebration of FCS Educator
Day always takes place on the Wednesday
it of FCCLA Week

* 2023-2024 Theme: The Ultimate Journey

» (left) screenshot
https://fcclainc.org/engage/say-yes-fcs

* Toolkit, 30+ pages



https://fcclainc.org/engage/say-yes-fcs

American Association of Family
and Consumer Sciences (AAFCS)

What is FCS?
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FAMILY & CONSUMER SCIENCES
THE PEOPLE-CENTERED SCIENCES

m CONTENT AREAS PRACTICE SETTINGS
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ELEVATE } ° AAFCShighlights FCS

FAMILY & CONSUMER SCIENCES ﬁ’ Day on December 31'(1,
TOOLKIT ESSENTIALS .%o smm to celebrate the value
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"t CHECK OUT THESE SAMPLES AND MUCH MORE!
LT WATCH FOR NEW RELEASES!

FCS DAY
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CONSUMER
SCIENCES




National Council on Family
Relations (NCFR)

» The toolkit to promote family science is
Relationship-Focused for all professionals and encompasses

those who work at the university level
Evidence-Based

* Create Your Elevator Pitch

Preventive

The scientific study of families &
close interpersonal relationships

Strengths-Oriented
Visit fa
Applied
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Continuum of Public Scholarship
Figure 1 (Monk, Bordere, Benson, 2021)

Lower Medium  Higher
Intensity Intensity Intensity

Press release Develop

evidence-based
program

Research press

Social media
conference

Establish an

institute or

Infographic, brief
or summary

In-person clearninghouse
educational event
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Annual Dates related to National
Associations and Ohio Examples

January February March
FCS Educator Day, Living Well Month, The National Child Abuse
Wednesday of NEAFCS Prevent Month
#FCCLAWeek NW OH FCS Teacher
In-Service Day
May June July August
September October November December
OAFCS conference December 3"

Ellen Swallow Richards’
birthday, AAFCS



Using national materials to
ralse local awareness

The National Child Abuse Prevention Month

202372024

Prevention
Resource Guide

OHIO STATE UNIVERSITY EXTENSION

Resilient Families
« Kickoff Events Safe Xids

Being a Great ParentIs Part Natural and Part Learned.

_ 3‘ Protfective Factors frethe

Lunch and Learns

Lower Intensity

things that shield families from
A d risks and promote positive well - :
A . being and healthy development, Factorn Ware
octive \d We
Press release » Qutreach tools 5 vt et e el s s o it Prote aches in CF

bounce back from all types of challenges. It is about creatively solving problems, building Aw
trusting relaticnships, maintaining a pesitive attitude, and seeking help when it is needed.

* Paid Media Campaigns
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Using national
resources to

support
programming
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Northwest Ohio FCS Teacher In-Service Da
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Webinar

Research press conference

In-person educational event




ELEVATE

FAMILY & CONSUMER SCIENCES

2023 OAFCS Conference
at The Ohio State University

Educational | Leadership, Research
Tools and | Advocacy and and
Resources | Collaboration | Scholarship

Trends and
Technology
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FCCLA Planning Process (English)

[ ]
Download and save this Power of One editable PDF to your compulter as a resource for easier recognition
opportunities and archiving purposes.

o IDENTIFY CONCERNS

|dentify how you will utilize —
a national resource to enrich *
both education within the e
local community, as well as, S
to meet self-determined
professional goals.

ACT
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FOLLOW UP
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—  Action Plan: (CFAES
Family and Consumer Sciences

Enriching work using a National Professional Organizations/Resource

Date Enrichment Goal National Resource(s) tobe How will you use the Person(s) Completion

used resource? Partners Date




= Family and Consumers Sciences

Call For Action

Where Do We Go From Here?

Implement Share
Plan Results
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Contact Information  80.0su.edu/ocean

Patrice Powers-Barker, Lucas County, powers-barker.1@osu.edu

Marie Economos, Trumbull County, economos.2@osu.edu

Margaret Jenkins, Clermont County, jenkins.188@osu.edu

Heather Reister, Butler County, reister.c@osu.edu

Melissa J. Rupp, Fulton County, rupp.26@osu.edu

Beth Stefura, Mahoning County, stefura.2@osu.edu

Sandra Slater, Lake County, slater.216@osu.edu (on work team, not in

person at conference)



mailto:powers-barker.1@osu.edu
mailto:economos.2@osu.edu
mailto:jenkins.188@osu.edu
mailto:reister.6@osu.edu
mailto:rupp.26@osu.edu
mailto:stefura.2@osu.edu
mailto:slater.216@osu.edu
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Thank You!

Plese visit _

hitos:// du/naefcs2023 “The science and art
tps://£0.05U.edU/NaelCs of diving and working well

To complete the evaluation in our complex world”

American Asseeciation of
Family and Consumer Sciences



https://go.osu.edu/naefcs2023
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