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My main points: 

• Most Americans are convinced the climate is changing, and they 
want solutions enacted, but most feel little sense of urgency.  

 

• Americans think the changing climate is worsening extreme 
weather events 

 

• Meteorologists can be key providers of climate information 
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FIVE KEY CLIMATE CHANGE BELIEFS 



Five Key Climate Change Beliefs 

1. It’s Real 

2. It’s Us 

3. It Hurts People 

4. Scientists Agree 

5. We Can Do Something About It 



Climate Change in the American 
Mind: 
 
• Nationally representative 

surveys of adults 
 

• Conducted twice annually 
 

• Started in 2008 
 

• N = 1,000 per survey 
 

• Used to track key indicators of 
public opinion 
• beliefs 
• behaviors 
• policy support 

 
 

What do Americans Think? 



What do Ohioans Think? 
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Despite the modest levels of public engagement… 

• There is still considerable public support for policy responses: 

 

– Strong (and bi-partisan) support for accelerating the 
transition to clean energy.  

  

– Considerable support for action on climate change. 
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PERCEPTIONS OF CLIMATE 
WARMING & EXTREME WEATHER 





A lot 
37% 

Some 
46% 

A little 
17% 



My main points: 

• Most Americans are convinced the climate is changing, and they 
want solutions enacted, but most feel little sense of urgency.  

 

• Americans think the changing climate is worsening extreme 
weather events 

 

• Meteorologists can be key providers of climate information 

 

  

 

 

 



POTENTIAL ROLE OF METEOROLOGISTS 
IN THE CLIMATE DISCUSSION 



Source: Yale & George Mason (2009) Climate Change in the American Mind  



 



Weathercasters have high trust and unparalleled 
access as climate educators 

And they have great communication skills! 



What do Meteorologists Think? 

***Preliminary Findings from a survey conducted 
last month*** 

 
• 90% of current broadcast meteorologists are 

convinced that climate change is occurring 
 

• Majorities are interested in presenting local 
impacts of climate change on-air (50%), online 
blogs (57%), or at community speaking events 
(64%) 



Who do TV weathercasters trust  
as sources of information about climate change? 

Source:  Maibach, E., Wilson, K & Witte, J. (2010) A National Survey of Television Meteorologists about Climate 

Change: Preliminary Findings. George Mason University. Fairfax, VA: Center for Climate Change Communication. 
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The Climate Matters pilot project: WLTX (Columbia, SC)  

Click to view 

https://www.youtube.com/watch?v=ISLmyNn6iQE&feature=youtu.be




 



Climate Change Education through TV Weathercasts: Results of a 
Field Experiment 

Zhao, Maibach, Gandy, Witte, Cullen, Klinger, et al. (2013) BAMS. DOI: 10.1175/BAMS-D-12-00144.1 

Note: Article was published as an “early release” – this is not the real journal cover. 

“The results of this field experiment 

suggest that when TV weathercasters 

educate their viewers about climate 

change, viewers gain a more science-

based understanding of the issue.”   

An Effective Education Tool 



Release of the 3rd National Climate Assessment  
White House Rose Garden, May 6th 2014 



 
 
 
The national network has  
expanded…currently:  
162 weathercasters 
115 stations 
75 markets 
23 Spanish TV weathercasters 
(plus some cable, radio,  
& newspaper) 

 
  
 

Where We’re at Today 
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Questions or 
Comments? 



14% 

22% 

36% 

26% 

No effort A small-scale effort,
even if it has small

economic costs

A medium-scale effort,
even if it has moderate

economic costs

A large-scale effort,
even if it has large

economic costs

A large majority of Americans support a U.S. effort to reduce 

global warming, even if it has economic costs 

How big of an effort should the United States make to reduce global warming? 

Base: Americans 18+ (n=1,045) 

 



Most Democrats and Independents, and nearly half of Republicans, say 

developing clean energy sources should be a high priority for  

the President and Congress 
- % who say developing clean energy sources should be a “high” or “very high” priority  

 

Do you think that developing sources of clean energy should be a low, medium, high, or very high priority for the president and Congress? 

Base: Americans 18+ who are registered to vote.  
(Base sizes for party affiliation vary from wave to wave). 
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