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INTRODUCTION

of people in the United Kingdom 
use some form of social media 

97% 
of nonprofit organisations are 
on social media

56% 

WHY TH IS  I S  IMPORTANT  FOR  COMMONS IDE

GOAL :  
EVALUATE  COMMONS IDE  COMMUNITY  DEVELOPMENT TRUST ’S  

IN IT IAL  INTERNET  AND  SOC IAL  MED IA  PRESENCE  AND  
DETERMINE  HOW IT  COULD  BE  IMPROVED  



OBJECTIVES

1. EVALUATE

2. IDENTIFY

3. PROTOTYPE

4. RECOMMEND

METHODOLOGY

Survey 
Analytics Data
Interviews

Other organisations
Survey

Community Contributions 
Candy Girls

Guidebook
Education
Website



78% 
of survey respondents following 
Commonside on social media 
follow Commonside on Facebook



44% 
of survey respondents following 
Commonside on social media 
follow Commonside on Twitter



28% 
of survey respondents following 
Commonside on social media 
follow Commonside on Instagram



Content, platform and 
plugins out of date

Most accesses: 
Google

Page with the most 
views: What’s On 



OTHER ORGANISATIONS' 
SOCIAL MEDIA



Survey 2: 
Social media platforms 

SURVEY 1 & 2

Survey 1:
iPad and Social Media 
How people learn 
about events in the 
community 
Internet and social 
media use 
Commonside’s social 
media 



Sometimes 

47%

Never 
5%

Not Sure 

16%

Always 

32%

42% 
OF SURVEY RESPONDENTS 
THAT USE SOCIAL MEDIA 
FOLLOW COMMONSIDE

HOW 
RELEVANT 
FOLLOWERS 
FOUND POSTS
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COMMUNITY 
CONTRIBUTIONS

How we did this
Theme: Showcase how 
Commonside serves the 
community
#communitycontributions

What we accomplished
Volunteer of the month was 
well received 
Increased the reach of 
Commonside’s internet and 
social media presence 



CANDY GIRLS

How we did this
Theme: 1940s-1950s
#CandySide 

What we accomplished
Level of engagement 
increased by 2% on 
Facebook 



HOW THE COMMUNITY FINDS 
OUT ABOUT EVENTS
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GUIDEBOOK   &

CONTENT TRAINING

SUSTAINABILITY

EDUCATION

1-2 staff members at a time
Discussed guidebook sessions
Demonstrated Hootsuite 

Social Networking and its 
Importance
Audience
Resources
Planning content
Campaigns
Account Uniformity
Platform Specific
Dos and Don’ts 

Guidebook written to be used by 
future social media managers 



WEBSITE OPTIONS



OPTION #1 - THE REFRESHER



OPTION #2 - THE CADILLAC



OPTION #3 - THE PREMIUM 
CADILLAC



CONCLUSIONS

Organisation-specific hashtags to Twitter and Instagram posts

Media in posts

Links between profiles

Post regularly, but not too much - HootSuite to schedule

Have the right influencers

Strategize before posting: what and when 

Remember your audience. Be specific 

For Campaigns:

General Considerations



THANK YOU TO

Our advisors, Adrienne Hall-Phillips and 
Joshua Rosenstock 

Our Sponsor, Commonside Community Development 
Trust and Director Naomi Martin 

Root7 

The Pollards Hill Library 

The community 



QUESTIONS?

commonside-d17@wpi.edu


