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7 Evaluate visitor segmentation

7 and art engagement at
Hampton Court Palace to
provide a better understanding
of how visitors engage with
art to inform the design of
upcoming Wolsey Rooms
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OBJECTIVES
(D (&)

Understand HRP Assess current
staff intentions Interpretive
and expectations techniques and visitor
for visitor engagement with art
engagement at Hampton Court
Palace




BACKGROUND

CHOICE OF EXHIBITS

Henry Viil's
State
Apartment

Cumberland William Ill's

Art Gallery

Apartments
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BACKGROUND

FALK SEGMENTATION GROUPS

Professionals -
Explorer ® Facilitator Hobbyists Experience

Rechargers
seekers




METHODS




Staff Interviews

ROYAL PALACES

Learn their intentions behind the
creation of each exhibit
Understand what interpretive
techniques they found to

be successful

Spoke with four different staff

members:

*Aileen Peirce
Aurora Heimsath
*Brett Doleman
Eva Koch-Schulte




Observations

Henry VIII’s State
Apartments

Lones
M -Great Hall
M -Great Watching Chamber
M -Proceszional Gallery
-Haunted Gallery

Entered information on digital form
which covered:
* Visitor behavior
* What artwork they stopped at
* Any emotion displayed




Visitor Surveys

Asked questions to explore:

* Visitor's art engagement

 Exhibit immersion
* Visitor motivation




Asked guests one to three questions at

exit of exhibit:

Did you find any art display engaging?
Was there any part of the exhibit that
evoked any emotions?

Did any part of the exhibit make you

consider history more deeply?



Case Study:

Communications Gallery

Understand how new signage affects

visitor engagement

Yes/no question format

"When walking through the Windsor
Beauties Hallway did you find
yourself wanting more information

on the pieces or history?”
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FINDINGS




STAFF

 Memorable experience

I | * Emotional response

HISTORIC ROYAL PALACES




VISITORS

Observations
Surveys
Interviews

Case Study: Communications
Gallery




Survey Results

5 W Hemy VIIT's State A partments
B Cumberland Art Gallery
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Other aspects excluding

Lighting
4.5 W Lighting
_._I_
0.48
0.39
3.5

01 — Lighting ;
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Hemry VIII's State Cumberland Art Gallery William IIT's Apartments
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02 — Information

Displays

30%

20%

10%%

0%

Hemy VIII's State
A partments

Cumberland Art Gallery

William IIT's A partments



Su rvey Res“ Its 5 B Henry VIII's State Apartments
Infﬂrm atlon D |Sp|ay B Cumberland Art Gallery

4.5 B William IIT's Apartments
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Information display



Case Study

Communications Gallery

With signs Without signs

® Wants more information m Sufficient information ® Wants more information m Sufficient mmformation
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03 — Historical

Context and
Immersion

50%
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40%
35%

30%
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Hemry VIII's State
A partments

2 of 15

Cumberland Art Gallery

7 of 15

William ITT's A partments



Survey Results

. _ 5 B Henry VIII's State Apartments
I m m e rSI 0 n I n th e paSt B Cumberland Art Gallery
4.5 B William IIT's Apartments
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Immersion in the past Emotional response
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“You can watch and read,
but it’s another thing to
come to see where it




100% m Henry VIII's State
90% Apartments
! B Cumberland Art Gallery
B William III's Apartments
Average of all 3 exhibits

04 — Audience o
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RECOMMENDATIONS




FOR THE WOLSEY ROOMS

Emphasize the lighting

Include signage

Keep the historical atmosphere In the
rooms

Tell personal stories of historic figures

Target the explorers segment



Any
Questions?
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