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The People’s Museum of Somers Town
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The Story Bike

Promotes:

Story Bikes in
Somers Town
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Inclusivity
Sustainability
Well-Being

What are its use cases?
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Project Goals & Objectives

Goal
@%} Promote the Story Bike as a service that brings the
community together.

Immerse ourselves in the Somers

Town community 4d
Increase public interest in the -
Story Bike service. —

Provide recommendations for
sustaining the Story Bike service.
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Methods




Immerse Ourselves Within the
Somers Town Communi
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Increase Public Interest in the
Story Bike Service

Promoting Through Organizations
Physical Marketing

Digital Marketing
Word-of-Mouth

Bike Improvements
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Promoting Through Organizations: Gathering
Connections
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PEOPLE'S MUSEUM

SOMERS TOWN

Trip to the shops?

Try out our Visit a friend?
Story Bike coto=
appointment?

Taxi! Ride to the park?

Friendly chat
on route
guaranteed!

| BOOK
A RIDE!

<%
Your

feedback

PEOPLE'S MUSEUM
TORY BIKE

LESS MOBILE?
INCLUSIVE
GUIDED TOURS
OCIAL
PRESCRIBING

SOMERS TOWN

TALK
TO Us!

ABOUT
PARTNERING

Physical Marketing: Media

PEOPLE’'S MUSEUM STORY BIKE

VOLUNTEERS NEEIZIEI]I

Make a Difference
in Our Community!

Sign Up Here:
https://t.ly/uPAw_

JOIN OUR BIKE-DRIVING VOLUNTEER TEAM TODAY!
« Enhance Inclusivity for those with Mobility Challenges

« Promote Environmental Sustainability

« Support Community Events

. Meet New People Website: aspaceforus.club

o Sty Ak Email: info@aspaceforus.club

Looking For &&
Volunteers! - P

Are you looking for a way to
support your community, stay active,
and build working skills?

Become a driver for the Story Bike,
an electric cargo passenger bike!

* Aid us at events and at The
People’s Museum: A Space For Us

« Great for your resume

« Support sustainable
transportation

« Help the community come together
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Physical Marketing: Distributing Fliers
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Marketing
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VO I_ U N A RY Story Bike Volunteer Interest Form
B I U &® Y
. . ACT' O N Join our bike-driving volunteer team today!

« Enhance inclusivity for those with mobility challenges
A M D E V « Promote environmental sustainability
. . « Support community events
« Meet new people
. « Stay active

COMETRY THE STORY BIKE!

THIS THURSDAY (6/6) FROM 11 AMTO 2 PM
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WORLD BIKE DAY

MONDAY 3rd JUNE 2024
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Word-of-Mouth:
Places We Visited

KING'S CROSS ST. PANCRAS
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Bike Improvements: Safety and

|
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Recommendations for Sustaining
the Story Bike Service
Organization Connections
Continued Marketing Strategies

Story Bike Usage and Safety
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The Story Bike Provides a Sense of Fulfillment to Its
Passengers
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Organizations Are Interested:
Hiring & Transportation
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Word-of-Mouth Is the Most Effective

Marketing Strategy for Somers Town

How Participants Learned About the Story Bike

Number of Responses

30

20
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0
Saw the Story B&ke  Through another Word of mouth Physical media Soclal meda
organization

Markeling Strategles
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Word-of-Mouth Is the Most Effective
Marketing Strategy for Somers Town

Reason for Riding the Story Bike According to Participants

Looked fun

Wanted 1o try something new
Needed transportation

it was free

For soclal mteraction

Explore the area

Categories of Responses

Looked relaxing
Heard about it before

Good cause

0 5 10 15 20 25
Number of Responses
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Social Media Has Marketing
Potential

Social Media Used by Story Bike Participants

Instagram
Facebook
2 WhatsApp
2 X (Twitter)
5]
(%]
®© Snapchat
°
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an
LinkedIn

No Social Media
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Social Media Has Marketing

(]
Instagram Use vs. AgPeootgonryféigelParticipants

[ Does Not Use Instagram [ Uses Instagram
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Social Media Has Marketing

[}

(]
Facebook Use vs. AgePoRt(sg‘!(! ga!ticipants

[ Does Not Use Facebook [l Uses Facebook
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Organizations Are the Best Way to
Reach the Elderly and Less Mobile

Social Media vs. Age of Story Bike Participants
@ No Social Media [ Social Media
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Organizations Are the Best Way to
Reach the Elderly and Less Mobile

Mobility vs. Age of Story Bike Participants
[ Mobile [ Less-Mobile
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omers Town Residents Respond to
Informal Marketing
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The Story Bike
Attracts More
Attention at
Specific Locations
and Times

7

S
<D
(2]
'OWN | o R
ChickenShop ol
onaons Besk Ci?a|T} ali
Boll
o, @ Eve an-K
Night, Frid L + = ‘
'Granary Square
St P ncras
e [ Q
KOKO @ o > \
@ 9
on Crescent © & 3
4 SRRy
@ . . Funcras Square
ey Edith Neville s Square €

AS

' Francis Crick
' ; Ha f'{\,' »4:’ Tr— ~ ,\
: g‘y\ L: :: :_' .‘F‘
5

Platform
1 o King's Cross
’ \ 1 St Pancras Inte hationz
2 SOMER@TOW Br|t|sh L|brary:I ' Kings;C
g- 2 A
3 The BiNtish L¥rary ' - |
@®
Varndell St- &
0
o
St 5, Euston ©
@
= B
£ %
= i O
| \ \ 0 0 \ \ 0 \ \ 0 '
Introduction Methods

Findings Conclusions 22



A Booking Service for the Story Bike
Would Be Beneficial

G - S

Booking Service Calendly Setmore SimplyBook.me YouCanBookMe
Price Free Free Free Free

Number of Unlimited 200 per month 50 per month Unlimited
Bookings

Email Reminders No Yes Yes No

Mobile App Yes Yes Yes No

Linked Calendar Yes No Yes Yes

Rating 4.9 47 3.7 N/A

(App Store)
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Tablet for Story Bike Guided Walks

Tablet

Price (pounds)
Screen Size
Battery Life

Display

Storage (Price Increases
with more storage)

Connection

Weight

' (]

Amazon Fire HD 10

£149.99 - £189.99
10.1" (25.654 cm)
13 hours

1080p display (1920 x
1200) (224 ppi)

32 GB or 64 GB

Wi-Fi only

434 g

(] ] (]

S

Lenovo Tab M10

£115.99 - £219.99
101" (25.654 cm)
9 Hours

FHD IPS (1920 x 1200), 320
nits

32GB or 64GB or 128GB

Wi-Fi only

460 g

Samsung Galaxy Tab A8

£149.15 - £249.38

10.5" (26.67 cm)

6.25 Hours

1920 x 1200 (WUXGA)

32 GB or 64 GB

Cellular option Available

476 g

YOTOPT U10

£65.08 - £75.99
10” (25.4 cm)
6 Hours

1280 x 800
11 GB or 64 GB

Cellular Option Available

490 g
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Drivers Must Be Trained to Use
Bike
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Conclusions &
Recommendation
S
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Organizations to Partner With

AVL VOLUNTARY

s ACTION
7 NS CAMDEN

Camden Mobile Food Bank St. Aloysius R.C. Church Voluntary Action Camden
Hiring Transportation Volunteers
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Marketing Recommendations

Most Effective: Word-of-Mouth

Alternatives: Fliers, Social Media

How to Reach:

e Youth
e Middle-aged
e Elderly

| @ ﬂ Som‘c‘a?sTcg\'Nh
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Booking Service and Tablet
Recommendations

Samsung Galaxy Tab
A8

£14915 - £249.38

10.5"
CO |end IU Thursday, May 23
6.25 Hours
10:00am
< May 2024 1920 x 1200 (WUXGA)
11:00am
SUN MON TUE WED THU FRI SAT
A 12:00pm
12 4 ’ 32 GB or 64 GB
7 10 1 1:00pm
2 1 4 5 8 17 18 2:00pm Cellular option
Available
1 20 21 22 e 24 25 3:00pm
26 27 28 29 30 3 4:00pm 476 8
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Bike Proper Use Recommendations
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