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The People’s Museum of Somers Town
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The Story Bike
Promotes:

Inclusivity

Sustainability

Well-Being

What are its use cases?
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Project Goals & Objectives
Goal
Promote the Story Bike as a service that brings the 
community together.

Immerse ourselves in the Somers 
Town community

Increase public interest in the 
Story Bike service.
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Provide recommendations for 
sustaining the Story Bike service.



Methods
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Immerse Ourselves Within the 
Somers Town Community
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● Promoting Through Organizations

● Physical Marketing

● Digital Marketing

● Word-of-Mouth 

● Bike Improvements

Increase Public Interest in the 
Story Bike Service
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Promoting Through Organizations: Gathering 
Connections



Physical Marketing: Media
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Physical Marketing: Distributing Fliers
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Digital 
Marketing
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Word-of-Mouth: Attending Events
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People’s Museum
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Word-of-Mouth: 
Places We Visited

We are HERE



Bike Improvements: Safety and 
Maintenance
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● Organization Connections

● Continued Marketing Strategies

● Story Bike Usage and Safety

Recommendations for Sustaining 
the Story Bike Service
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Findings
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The Story Bike Provides a Sense of Fulfillment to Its 
Passengers
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Organizations Are Interested:
Hiring & Transportation
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Word-of-Mouth Is the Most Effective 
Marketing Strategy for Somers Town
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Word-of-Mouth Is the Most Effective 
Marketing Strategy for Somers Town
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Social Media Has Marketing 
Potential
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Social Media Has Marketing 
Potential
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Social Media Has Marketing 
Potential
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Organizations Are the Best Way to 
Reach the Elderly and Less Mobile



Organizations Are the Best Way to 
Reach the Elderly and Less Mobile
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Somers Town Residents Respond to 
Informal Marketing
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The Story Bike 
Attracts More 
Attention at 

Specific Locations 
and Times
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Edith Neville

King’s Cross

British Library

Francis Crick

Granary Square



A Booking Service for the Story Bike 
Would Be Beneficial
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Booking Service Calendly Setmore SimplyBook.me YouCanBookMe

Price Free Free Free Free

Number of 
Bookings

Unlimited 200 per month 50 per month Unlimited

Email Reminders No Yes Yes No

Mobile App Yes Yes Yes No

Linked Calendar Yes No Yes Yes

Rating 
(App Store)

4.9 4.7 3.7 N/A



Tablet Amazon Fire HD 10 Lenovo Tab M10 Samsung Galaxy Tab A8 YOTOPT U10

Price (pounds) £149.99 - £189.99 £115.99 - £219.99 £149.15 - £249.38 £65.08 - £75.99

Screen Size 10.1” (25.654 cm) 10.1” (25.654 cm) 10.5” (26.67 cm) 10” (25.4 cm)

Battery Life 13 hours 9 Hours 6.25 Hours 6 Hours

Display  1080p display (1920 x 
1200) (224 ppi)

FHD IPS (1920 x 1200), 320 
nits

1920 x 1200 (WUXGA) 1280 x 800

Storage (Price Increases 
with more storage)

32 GB or 64 GB 32GB or 64GB or 128GB 32 GB or 64 GB 11 GB or 64 GB

Connection Wi-Fi only Wi-Fi only Cellular option Available Cellular Option Available

Weight 434 g 460 g 476 g 490 g
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Tablet for Story Bike Guided Walks
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Drivers Must Be Trained to Use the Story 
Bike
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Conclusions & 
Recommendation

s
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Organizations to Partner With 

Camden Mobile Food Bank St. Aloysius R.C. Church Voluntary Action Camden

Hiring Transportation Volunteers
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Marketing Recommendations
Most Effective: Word-of-Mouth

Alternatives: Fliers, Social Media
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How to Reach:
● Youth
● Middle-aged
● Elderly



Where to Take The Bike

Euston Road

Around Granary 
Square 

Restaurants Schools

Stations
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Booking Service and Tablet 
Recommendations
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Samsung Galaxy Tab 
A8

£149.15 - £249.38

10.5”

6.25 Hours

1920 x 1200 (WUXGA)

32 GB or 64 GB

Cellular option 
Available

476 g



Bike Proper Use Recommendations

37Introduction                                      Methods                                      Findings                                      Conclusions



Special thanks to…
Dominic Golding

Ruth McKeogh

Shamsnaz Bhada

John-Michael Davis

Diana Foster

Jaimie Tarquin Denholm

Esther Leslie

Stephen McCarthy

Katy Devlin

38



Thank You!!!
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